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CHAPTER ONE: INTRODUCTION

1.1 General Background of the Study
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South African Tourism now markets to a portfolio of countries in which the strategy
is determined by their relative importance and attractiveness to SA

SAT Portfolio: Core and Tactical Markets

. Japan Australia Italy
Markets with P
over 1 million Sweden Canada Netherlands
long-haul China (Incl. France UK
[9)]
o outbound Hong Kong) Germany United States
c  departures
g These countries account for 18%
43 of arrivals, but 40% of revenue
I¢
g Austria Saudi Arabia
o Brazil Singapore Angola Mozambique
= Others with Ireland South Korea Belgium Namibia
[ - . -
14 Identified Kenya Spain Botswana  Swaziland
Potential Malaysia Taiwan India Switzerland
New Zealand | Tanzania Lesotho Zambia
Nigeria Thailand Malawi Zimbabwe
UAE
Others Top 20 markets
delivering 90% of
] Core Markets amivals
[] Tactical Markets Relative Importance to SA
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1.3 Significance of the Research
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1.4 Delimitation of the Study

C D# $ 0>>? %

+ - - + 1441



20

%

1.5 Organization of the Dissertation

$
$ " $
$ " %
+ $
$ $ D
+ K % +
$ $
+ - K + -

%



+/



CHAPTER TWO: LITERATURE REVIEW

2.1 Introduction
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2.2.1 Background to the Establishment of Diplomatic
Between China and South Africa
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2.2.2 China-South Africa Relations Attain a New Sta

Li: China is the largest developing country and South Africmésof the biggest
countries in Africa. What is the significance of #stablishment of relations?

Dlamini: It is to the mutual advantage of both countries taldish diplomatic
relations. It is only natural for South Africa and @dito wish to work more
closely together and to expand cooperation across a nainige of technical
activities. China is a permanent member of the UN SecQauncil and also a
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prominent member of many of the world’s other importanternational
organizations. Today, China is the world’s largest devetpgbuntry but in the
next century China can be expected to become econoyniety successful.
South Africa is also an important African countryastgically located for access
to South America and the rest of Africa. South Adritas political and economic
stability and a developed infrastructure. It also hased-established Chinese

community numbering about 30,000.

Both counties belong to the developing world and share @omproblems and
opportunities. There are opportunities to learn fromamather and opportunities
for South African and Chinese business people to workhegethrough joint
venture projects and other forms of collaborationthio advantage of the people

in both countries.

Li: What achievements do you think China and South Africa naade since the
diplomatic relations were established last year?

Dlamini: We have begun to see Chinese companies relocating in Sbida.
The estimated amount that they have invested is about US$Hi00.

Since the normalization of diplomatic relations, age/e seen exchanges of visits
at very high levels. Our Minister of Trade Industry awithister of Art and
Culture visited too from strong relationship with thehi@®se counterparts. We
have also seen visits by premiers of South African po@grto discuss twinning
arrangements with the governors of Chinese provinces. Oute@g Province
established a twin relationship with Beijing last year.sklent Mandela also
visited China not long ago. It was his last visit to a fpmesountry as a head of
state. Meanwhile, we had a visit by Vice-Premier Qigahén in 1997, as well as
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some minister, vice-minister and military leaders. Afice-President Hu Jingtao
made a successful visit to South Africa this year.

Li: Since you have been in China for over a year, what ddahiok of China’s
situation? And how do you find the Chinese people’s knowled§®oth Africa?
Dlamini: At the moment, | am still unsure. But China is anregéing country,
especially now when it is transforming its politicaldaeconomic system. | have
been to other places in China. It is amazing because vevery | go, once |
mention South Africa, people will mention Mandela. Instprovinces | have
been to, everybody | spoke to knows about Mandelaethsdéo me people have a
great enthusiasm to visit South Africa. That has engmarane, and makes me
feel that the relations between people in terms olicailand science should be
accelerated.

2.2.3 Diplomatic Visits Between China and South Afr  ica
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2.3 Outbound Tourism Development in China
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2.3.1 Outbound Tourism
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2.3.3 Approved Destination Status
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2.4 View of Worldwide Chinese Outbound Tourism
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2.4.1 Growth of the Chinese Tourist Market in Austr alia
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Australia’s Approved Destination Status (ADS)
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2.4.2 Facts about Chinese Tourists Traveling Overse
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Chinese Tourists in Paris
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2.5 Chinese Tourism - Relationship with South Afric
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Question: What is the most interesting tour in South Africa,yda think? And
how long should the tourists stay in South Africa?

Answer: When we talk about South Africa, maybe most of then€de tourists
will think about only Cape of Good Hope, but actually, therisimm resources of
South Africa is far more rich and colorful than peophan image. For example,
there are many mountains in the northern part of thtcp with many grottoes
hidden inside. South Africa possesses 4000kms coastal lilgreserved beach,
rivers, vegetation, and waterfall. Wildlife in Sou#frica also deserve your
attention, we have the largest national park in Africager. It's hard to say
exactly where in South Africa is the most attractitecompletely depends on
where your interest lies. | am sure no matter what yoertest is, you will find
something suits you best here. We can also arrange fatured trips for special
purpose according to your request, such as the trips of gufiale washing,
diving, delicacy and etc. No matter what kind of trip yooase, it takes at least 2
weeks. Autumn is the best season for in South Afriaa| hink Feb, and Mar,

are better for Chinese Tourists.

Question: In order to develop the potentiality of Chinese market, twiew
measures have been taken by South African authorittessifield?

Answer: Chinese tourists are greatly welcome in our country. GN&A is now
negotiating with our authority concerning the matter of AB& sincerely hope
to conclude this agreement earlier, so as to enable anorenore Chinese tourists
visit South Africa yet. There is no problem with ourli&pi we have sufficient
facilities, 3 international airports, and our direeghk to Hong Kong takes only
12 hours. Of course, we do hope to open the direct atdirigeijing in the near
future to convenience the Chinese tourists. Our highway nktiwalso perfect,
and our express way takes 70% of the total of Africa. Lobeael agencies are
well experienced in receiving Chinese tourists. Hotels argtels of different
levels, as well as Chinese restaurants, are all awilgbl may choose freely
according to you own preference and budget.
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Subsequently, South African Ambassador and tourism officere launching
South Africa as a tourist destination to Chinese peapletleey are welcome the

Chinese tourist visit South Africa.

2.5.1 South Africa Approved Destination Status
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2.5.2 South Africa’s Reaction after Obtaining the A pproved
Destination Status

q Significance to South Africa Tourism Industry
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q SA Woos Chinese Tourists, Despite SARS
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q SA, China Negotiate Direct Flights
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2.6 Conclusion
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CHAPTER THREE: RESEARCH METHODOLOGY

3.1 Introduction

3.2 Literature Review
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3.3 Data Collection Techniques
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3.4 Sampling Method and Size
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3.5 Data Analysis
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3.6 Limitation of the Study
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CHAPTER FOUR: DATA ANALYSIS
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4.2 South Africa as a Travel Destination for the Ch  inese Market
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"ol Frequency | Valid Percent Cumulative Percent
" 3 25 2.5
Europe 65 55.1 57.6
Southern 12 10.2 67.8
America
Southern 20 16.9 84.7
Africa
Australia & 13 11.0 95.8
New Zealand
Others 5 4.2 100.0
Total 118 100.0
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Ever thinks of it11%

Trip to South Africa

No 7.6%
Yes 81.4%
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4.3 The Major Concerns of Chinese Tourists Intending Tr  avel to
South Africa
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4.4 The interest of Chinese tourists in travel to S outh Africa

4.4.1 Attractions
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tropical climate
culture&history

good hope of cape
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4.4.2 Duration
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How many days would you like spend for your trip in

South Africa?

Valid Cumulativ
Frequency | Percent Percent e Percent
Valid  5-7 days 29 24.6 24.6 24.6
8-14 days 74 62.7 62.7 87.3
Over 15days 15 12.7 12.7 100.0
Total 118 100.0 100.0
5513 +
- +# 8.
4.4.3 Expenditure
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How much would you be prepared to spend?

Valid Cumulativ
Frequency | Percent Percent e Percent
Valid US$300 7 5.9 5.9 5.9
US$301- 500 35 29.7 29.7 35.6
US$501- 1000 51 43.2 43.2 78.8
Over US$1000 16 13.6 13.6 92.4
No spending 9 7.6 7.6 100.0
Total 118 100.0 100.0
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4.5 Analysis of the Interview with Tour Operatorsi  n Shanghai,
China
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4.5.1 Limited Information on South Africa and Less Communication

Between the Two Nations
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4.6.1 ERM Tours and Travel
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Month Received Average of Group Sizes (P group P Total
0f 2002 Group person.)
January 10 x 15 150
February 69 x 20 1380
March 22 x 20 440
April 14 x 18 252
May 46 x 15-20 690-920
June 24 x 15-20 360-480
July 42 X 15-20 630-840
August 18 x 15-20 270-360
September 58 x 20 1160
October 55 x 25 1375
November 65 x 20 1300
December 47 x 15 705
Total 470 x 223-243 8715-9362
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4.8.1.The Characteristics of Chinese Travel Itinera ries to South Africa
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4.8.3 Price Competition

G$

70



% $

4.8.4 A Lack of Clarity in the Image of South Afric

Tourists

4.8.5 Potential Problems
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4.9 SWOT Analysis

4.9.1 Introduction
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4.9.2 Strengths
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4.9.4 Opportunities

4.9.5 Threats
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4.10 Soft System Methodology

4.10.1 Introduction
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3. Political aspect
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and feasible
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4.10.2 The Basic of Soft System Methodology
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SSM is a methodology that aims to bring about impra@sin areas if social concern
by activating in the people involved in the situation learmygle which is ideally never-
ending .+ & 35041.

7. Action improved

etproblem situatioy

1.The problem
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changes

2. The problem situatio
expressed
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Customers — the victims/beneficiaries of the purposefidctivity.

Actors — those who do the activities.

Transformation process — the purposeful activity that transfoms an input into an
Output.

Weltanschauung — the view of the world that makes the defindn meaningful.
Owners — who can stop the activity.

Environmental constrains — elements outside the system wihigt takes as given.
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ROOT DEFINITION (@) :

SOUTH AFRICAN TOUR OPERATORS WHO AIM TO DEVELOP THE
INCREASING CHINESE VISITORS MARKET SHOULD TRANSFORMIO MEET
THE CHINESE MARKET EXPECTATIONS AND NEEDS.
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ROOT DEFINITION (b) :

SOUTH AFRICAN TOUR OPERATORS WHO AIM TO PENETRATE HE
INCREASING CHINESE VISITORS MARKET SHOULD TRANSFORM TO
PROMOTE SOUTH AFRICAN TOURISM PRODUCTS MORE EFFECMELY

ROOT DEFINITION (c) :

SOUTH AFRICAN TOURISM INDUSTRY TO INCREASE THE NUMER OF
CHINESE VISITORS TRAVELLING TO SOUTH AFRICA BY INCHREASING THE
NUMBER OF AIRLINES FLYING BETWEEN CHINA AND SOUTH AFRICA
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ROOT DEFINITION (d) :

SOUTH AFRICAN TOURISM INDUSTRY AIMS TO PROLONG THEDURATION
OF STAY AND RELIEVE THE TIREDNESS OF LONG FLIGHTS FOR THE
CHINESE VISITOR TRAVELLING TO SOUTH AFRICA BY LAUNCHING A
DIRECT FLIGHT BETWEEN SOUTH AFRICA AND CHINA
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4.10.4 Comparison and Debate About Desirable and Fe asible Change
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$ + ,0>>4,

...... comparison between the two is the formal structura dfscussion about possible
changes, a discussion held with concerned people iprididem situation. In order that
the discussion shall be rich and wide-ranging, we wislyuestionwhether various
activities in the models are discernable in the realdy@s well as — if they are present
— how wellthey are being done. We also wish to discuss posdiblaatives to the real
world activities, alternatives suggested by the models
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Activity

Is this done in reality?

If not, should it be considered
as a possibility?

South  African  tourism
industry meets the Chinese
Vvisits needs & expectations.

Yes, but a few aspects
still lacking.

South African tour operator
promote  South  Africa
tourism product effectively

Not really

Yes, it possibly needs change

Launch direct flight
between South Africa and
China

It is in the process, but
do not know when will
be done

Increasing number of | Not done Yes, should consider as a
airlines  flying  between possibility
South Africa and China
5045%
++
++
$ " + - & % $
mn + -
$ " + -
++ @
+

90

%




$ n
$ + - $
% + -
+ -

$
$
%
+
$
& %
$

4.10.5 Recommendations
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CHAPTER FIVE: CONCLUSION AND FURTHER
RESEARCH

5.1 Conclusion
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5.2 Further Research
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Appendices

Appendix A _English version

Research  Questionnaire

1. Amongst the currently outbound Approved Destination Status opened to the travel

market in China, where is your favorite destination for a trip within the next five years?

A. Asia B. Europe C. Southern America
D. Southern Africa E. Australia & New Zealand F. Others

2. Would you like to take a trip to South Africa?
A. Yes B. No C. Ever think of it

3. Assuming you plan to travel to South Africa, what will your trip be?

A. Government paid trip B. Very interested in the destination
C. Visiting relative or friends D. Holiday travel
E. Personal travel always F. Business trip

4. Should you decide to travel to South Africa what would be your greatest concern?

A. Safety B. Sanitation and environment C. Food
D. Language E. Quality of the accommodation
F. Transportation efficiency and safety G. Quality of the service H. All of above

5. If you travel to South Africa, which will be your favorite city to visit?

A. Johannesburg B. Pretoria C. Durban D. Cape Town

6. What will attract you to visit South Africa?

A. Wildlife B. South Africa lifestyle and customs

10¢€



C. Diversity in landscape & scenery  D. World famous views (E.g. Good hope of cape)

E. Culture & history F. Tropical weather

7. How many days would you like to spend for your trip to South Africa?

A.5—7 days B. 8 — 14 days C. Over 15 days

8. When you are traveling in South Africa, what will you spend most money on?

A. Diamonds B. Gold C. African hand
craft
D. African souvenirs E. Others

9. When you are traveling in South Africa, how much would you be prepared to spend?

A. US $ 300 B. US $ 301- 500 C. US$ 501- 1000
D. Over US $ 1000 E. No spending

10. What is the reason for not fulfilling your trip or for not wanting to travel to South

Africa?

A. Safety B. Language barrier C. Expensive trip
D. No time E. Health and diet F. No direct flight
G. All of above H. Other reasons

11. Please would you suggest few ideas for developing tourism trade between China

and South Africa within the current outbound travel market in China?




Respondent’s Biographical Details:

"N %

A. Male B. Female

$

A. 18 — 22 B.23-29 C.30-44
D. 45 -59 E. Above 60

) n ! &

A. Under matric B Matric C. Diploma
D. Degree E. Master F. Doctor

1'% A?%C)! % (1) %

A. Under 2 years B.2 —5years C. 6 — 10 years
D. Above 10 years

"% II& n

A. Married B. Single C. Divorce

Thank you very much for yopercation!
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Appendix B Chinese version
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Interview Questionnaires in Shanghai

Since when has your company offered South Africa tours for the Chinese tourist?
Does your company have information or brochures on South Africa in Chinese?
How do your tour operators recommend South Africa to the Chinese client?
What type of South African tourism products does your company sell to the
Chinese market?

How often does your company tour operator communicate with the South African
tour operator?

Does the long fight trip to South Africa affect the Chinese tourist?

7. After South Africa gained ADS, is it easier for the Chinese tourist visitor to South

Africa?
How do you find the application for the visit visa for the client in the Beijing

Embassy?

11C



9. What do you think of the Chinese visitors’ knowledge about South Africa?

10. What is your perception of the increasing number of outbound Chinese tourists
travelling abroad?

11. Do you think South Africa will become a hot destination for the Chinese market in

the future?

Appendix D

Interview Questionnaires in Johannesburg

1. Since when has your company operated tours with the Chinese travellers visiting
South Africa?

2. From your company'’s perspective, are Chinese visitors travelling to South Africa
in increasing numbers?

3. Would you mind tell me how many Chinese tourists have your company received
last year?

4. If the number of Chinese visitors increases in the future, do you think there are
enough airlines and seats to meet the demand?

5. Would you be able to provide your company’s itinerary for the Chinese visitor's
tour in South Africa? How long has your company being use this itinerary?

6. During the high season of the Chinese visitors, e.g. Chinese New Year and
Golden Week

a. Are there shortages in the number of Chinese-speaking tour guides?

b. Are there sufficient Chinese restaurants to provide Chinese food for the
Chinese visitors?

c. Isthere enough transportation and accommodation?

7. After the Chinese government granted ADS to South Africa how is your company
going to promote the South Africa tourism product in China? Wildlife, or climate
and landscape, or African culture and attractions?

8. How many Chinese-speaking employees are working in your company?

9. What is the readiness of your company for the increasing numbers of Chinese

tourists visiting South Africa?
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10. What do you think about Chinese illegal immigration to South Africa? Has your
company had any experiences of this?
11. What is your opinion about shopping commissions?

Appendix E

SA Tourism Manager of Asia Interview Questionnaires&

Answers
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Thank you very much for your kind help!

Appendix F
List of the Approved Destination Status Countries by Chese
Government
Name Year
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Sources: China National Tourism Administration (CNTA)

Appendix G
List of Interview
Interviewees COMPANY NAME POSITION DATE
Shanghai China International | Outbound Dept 10™ March
Chai Zhao Jun Travel Service Co .Ltd Sales Manager 2003
Shanghai China Travel Dept Manager 5" Mar
Chai Xiao Xia Service Outbound Tour Outbound Tour 2003
Shanghai Airline Tours. Outbound Travel 6™ Mar
Hu Jie International, Co. Ltd Centre Middle East | 2003
Dept Manager
Dazhong International Travel | Vice General 6™ Mar
Fei Hong Service Shanghai China Manager 2003
Department of Tourism, Head of Tourism 3 Mar
Guo Ying Zhi Fudan University Shanghai, Management 2003
China Research Center
South African Embassy of Information 20™ Mar
Steven Jin China Assistant 2003
12" Aug
Hannes Boshoff ERM Tours (Pty) Ltd General Manager | 2003
Terry Fenton — 19" Aug
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Wells SA Magic Tours General Manager | 2003
Senior Tours 20™ Aug
Jennifer Huang Crown Travel Consultant 2003
30" July
Emily Wang Travel Destination Director 2003
30" Sep
Brett Parker Sun Star Diamonds General Manager | 2003
Portfolio Manager | Sep 2003
Zolelwa Mukozho | South African Tourism For Asia)
Appendix H
+M2UnyY N™$ X ™>/ 4) , 10 S§-

List of Appointed South African Tour & Travel Agencies Receive
Chinese Tourist Group

COMPANY NAME |REPRESENTATIVE i(l)osl\ll E-MAIL PHONE
. . +27-11-
1 |African Eagle Karen Kotze henrispa@ae.co.za 8072939
African Pride Trevor@africanpride.co +27-21-
2 Tours Trevor Hewett 7a 7155409
. mark@chaperones +27-21-
3 ||Chaperones Mark Quinton international .co.za 6869773
. Tinus@crowntravel.co.z [+27-11-
4 |Crown Travel Tinus Jacobs MD a 6229333
ERM Tours and +27-
5 Travel Barry Hurter MD Barryh@ermtours.co.za 1148844343
. . Mana L +27-35-
6 |Esseness Safari Steve Gibson _ger Esseness@iafrica.co.za 2924114
info.getaway@galileosa |+27-21-
7 |Gateway Travel Tracy Bennett co.7a 5516552
8 |Golden Getaways Jan Jenkins GM  |jian@mweb.co.za +27-12-
Y : L0, 3414335
9 |Golden Holidays |Hancadri Spies MM hancardris.goldengetaw |+27-12-
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mailto:Trevor@africanpride.co.za
mailto:Tinus@crowntravel.co.za
mailto:Barryh@ermtours.co.za
mailto:Esseness@iafrica.co.za
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mailto:hancardris.goldengetaways@galiloesa.co.za

10

11

12

13

14

15

16

17

18

19

20

21

Golf & Game
Safari

Intende Travel &
Tours

Luxliner Tours and
Travel

S.A.Longway
International
Promotion Pty.Ltd.

SA Magic Tours

Sunray Travel

Thompsons South
Africa

Titch Tours

Travel
Destinations
(Prosgrow)

Travkor Africa

Wilderness and
Coastal Tours

Wison Collins

3$ A -

Cindy de Vries
Thoko D. Mtshali

Johan Groenewald

Maureen Lok Ho Fat

Terry Fenton-Wells

Stephen Li

Edward Mitchell

Mandi Johnson

Emily Wang

Nicholas Leonsins
Diane Stap

Janet Gericke

SBA -

MD

MD

MD

GM

GM

Sales
Man
-ager
Dir-
ctor

Dire
-ctor

Dire
-ctor

11€

ays@agaliloesa.co.za

cindy@golfandgame.co
-Za

Thoko@worldonline.co.
za

johan@Iluxlinertours.co.
za

Salongway@mweb.co.z
a

terry@samauaqictravel.co
-Za

info@sunray.co.za

Edward.mitchell
@thompsons.co.za

mandij.titch@galileosa.
co.za

Traveldest
@galileosa.co.za

nicholasl.travkor
@galileosa.co.za

stap@iafrica.com

incoming@wct.co.za

3414335
+27-39-
9753164
+27-11-
4216386

+27-
113343993

+27-11-
8861101
+27-21-
9342227

+27-31-
2503173

+27-21-
6894151

+27-11-
4825208

+27-11-
8837803
+27-43-
6424973
+27-11-
3270440
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mailto:terry@samagictravel.co.za
mailto:info@sunray.co.za
mailto:mandij.titch@galileosa.co.za
mailto:incoming@wct.co.za

Appendix | Chinese version
SA Tours Package
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Appendix J
ERM Tour & Travel Itinerary for Chinese Market

MEAL FOR TODAY:

07HO0 Arrive Johannesbuingernational Airport The group will be met by
our ERM Representative

08H30 You are met by a professional Tatedband you will proceed on your
Johannesburg City Tour &eha drive pass Soweto tour.

09H30 Proceed 01®LD REEF CITY tour, Built around an old gold mine,
this theme park is a retarction of Johannesburg during the gold rush
era. Included in this taiaidescent down an old gold mine shatft to
learn how gold was exedan the past, witness molten gold being
pored and watch an exgitlisplay of tribal dancing.

12H30 Lunch will be servedT@®NG LOK - BEDFORDVIEW
13H30 Check in your hotel upon arrival
14H30 Depart to Caesars Casino have a gandkure.
16H30 Then transfer to visit Sandton City,
18HO0 Dinner will be servedla#l LAl GARDEN
19H30 Drop off at hotel.

OVERNIGHT JHB 3* HOTEL

MEAL FOR TODAY:

07H 30 Breakfast at your hotel
08H30 Check out your hotel
09H30 Pick up at hotel then you continue am jurney to Sun City — The

City That Never Sleeps.

12H00 On arrival, your Tour Director wake you on an orientation tour of
Sun City to show you whallehe attractions are. The remainder of

12¢



Your afternoon is at less to do your own exploration of Sun City.
13H00 Lunch will be servedSiVN TERRACE

14H00 After lunch check in your hotel. imladternoon will be at your own
leisure to discover thengnanyths and legends from Africa’s distance
past, which surround the L@isg, A photographer’s dream come true
with its magnificent agei architecture and beautiful landscapes. For
those who would like to tingir hand at gambling, there are many
casinos and jackpots altglhere.

15H30 PILENSBURG GAME DRIVE starts (Pick up at Cabanas hotel lobby
at 15H15). You will set aubpen-top bush vehicles for a view &
photograph the abundancelifeldt close range and witness the
breathtaking African unaleing way the way. After you exciting game
drive, return to Sun City.

19H00 Dinner will be servedRALM TERRACE

OVERNIGHT CABANAS HOTEL

MEAL FOR TODAY:

07H30 Breakfast at your hotel

09HO00 Check out your hotel

09H30 Pick up at your hotel and depart to Pretoria

12H30 Lunch will be servedMOUSE OF CANTON

13H30 After lunch proceed on a PRETORIA CIMYUR, Highlights include a

drive past the Union Buildi@hurch Square, the City Hall, State
Theatre / Opera House aad/tortrekker Monunment

15H00 Then depart to visit Diamond factarwholesaler of locally made
curios and you can also pwseltpuality diamonds here.

18H30 Dinner will be servedROYAL PALACE
20H00 Drop off at hotel
OVERNIGHT JHB 3* HOTEL

MEAL FOR TODAY:



07HOO

07H30

08HO0

??H??

?2? H??

13H00

14H00

15H00

17H00

18H00

19H30

07HOO

08HO0

09H30

12H30

Breakfast at your hotel
Check out your hotel

Pick up at hotel then depaddieannesburg International AirporThe
group will be met by our ERRdpresentative.

Check in your flight to Cape Town

Arrive &lape Town International AirparfThe group will be met by
our ERM Representative.

Lunch will be servedVdESTCOAST OSTRICH FARM.

Then proceed to WESTCOAST OSTRICH RANCH , where you
will be taken on a guidedrtiearn all aspects of Ostrich breeding and
ranching.

Then transfer to the fam®dA8LE MOUNTAIN by cable car,

weather permitting, enjbg trisp air and clear accompany you to the
top of the mountain and pout the landmarks from one of the world’s
most famous views, A gigagportunity for photos.

Then transfer to a brief Cape T@utym Tour, Drive by the historical
Malay distinctive arcluteral style, the House of Parliament the City
Hall.

Dinner will be served@YNASTY RESTAURANT .

Drop off at hotel.

OVERNIGHT CPT 3* HOTEL

MEAL FOR TODAY:

Breakfast at your hotel

Pick up at hotel after breakfast, Ddpaa full day CAPE
PENINSULA TOUR. Travehvsea Point, Clifton and Landdudno to
Hout Bay.

Depart onSEAL ISLAND CRUISE aboard the Circe.

Lunch will be served at H&EH HOEK GALLY RESTAUANT .
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13H30 After lunch, continue travel via 8inis town andPENGUIN ISLAND
then go through the Indizoean Coastal Route to t6BAPE POINT
NATURE RESERM&cend to the highest point on board the
FUNICULAR, reaching to the point of CAPE OF GOOD HOPE-
the world famouSVHERE TWO OCEAN MEETThen continue via
Chapman’s Peak Drive to yainner stop.

18H30 Dinner will be served at i@NG LOK — CAPE TOWM
19H30 Drop off at hotel.
OVERNIGHT CPT 3*HOTEL
$
MEAL FOR TODAY:
07H30 Breakfast at your hotel
08H30 Check out hotel
09HO00 Depart to Victoria & Alfred Waterftdar shopping leisure
11HOO Lunch will be servedSEA PALACE RESTAURANT
11H30 Then transfer@ape Town International Airpofor flight to
Johannesburg.
12H00 Check in for flight to Johannesburg.
15H10 Arrivdohannesburg International AirporThe group will be met by

our ERM Representatives.

17HOO Then collect your International HitghHong Kong.
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Appendix K
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